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AGAINST GLOBALISATION OF DESIRE 
 

 
The global economy of desire must be challenged by the universal economics of the social 
teachings of the Church. It is the only true and universal message that is able to challenge the 
world-wide policies of mass colonisation through intrusive marketing campaigns which are 
accurately called “imprinting” of specific content into people’s consciousness – imprinting of 
desire.  
 
To start, we must be aware that a trade union – by its nature – must keep its feet firmly on the 
ground. It is an organisation made for a practical approach rather than just theoretical deliberations. 
Therefore our reflections will be based on our experience and may be plagued by our perspective on 
the events that have taken place around us. 
 
 
 

I. NO OTHER WAY TO BE HAPPY 
 
To beginning with, it is helpful to understand how the NSZZ “Solidarność” defines the idea of the 
economy of desire. One must keep in mind that our Union is based both ideologically and constitu-
tionally on the social teachings of the Catholic Church.  



 2 

 
Theology teaches us that the human being was endowed with a dual reality: both needs and desires 
that interact with each other naturally within us. There is a tension between them and all their bal-
ance and imbalance have an impact on human life. They shape human choices and thus influence 
human history. Until here, the theory.  
 
 
 
In practice, we can see multinational corporations, global companies or big business in general, 
which knows no limits, run huge, concerted marketing campaigns in order to systematically stir up 
new desires which create new needs. At the same time they offer a way to fulfil those needs. The 
goal is obvious: to multiply their profits. 
 
I desire therefore I need. And when I need, I must satisfy that need. Unlimited needs make us per-
ceive our lives as failed. In turn, this defines whether we feel fulfilled and happy.  
 
If we relate this process to the labour market, the employee-employer relationship, and the reality of 
trade unions (including NSZZ “Solidarność”), we must realise that such actions touch upon all areas 
of our lives and have a serious impact on workers’ rights. 
 
Therefore, if global business today interferes with the reality of desires by creating new ones and 
imprinting them onto our minds, they are in fact disrupting legally guaranteed relations between 
business and citizens in specific countries.  
 
 
 

II. UNIVERSALISM IS THE ANSWER TO GLOBALISM 
 
The economy is global but the standards and protection systems remain local, usually state-operated. 
The problem is that different countries have different systems, different levels of development and 
thus different levels of protection. Business, however, is no longer local and knows no limits when 
it comes to exploiting differences by transferring production to the cheapest locations with the 
weakest and least restrictive principles.  
 
This makes the reality of trade unions, which also operate at the local level, more and more compli-
cated. They usually operate at the national level, or at the level of the EU, at best. Trade unions lack 
any real, cross-border strength or capacity to effectively counteract the unfair actions of big busi-
ness in a coordinated way based on solidarity. All we do is point at the culprits and complain. 
 
To give an example: when the German subsidiaries of Amazon started fighting for a pay raise, the 
corporation swiftly avoided the conflict and built new logistic centres in Poland where the pay is 4 
times lower than in Germany. In a word: local wages in a local market. 
 
The conclusion is obvious. Without effective globalisation of standards – or without our universal 
approach – we cannot win with global business. We won’t even be able to identify the problems or 
to seek proper responses or solutions.  
 
Our problem is that global business basically knows no limits. The money they have at their dispos-
al exceeds even that of many national budgets. They are free to move wherever they find a cheaper 
location. They are able to destroy anyone in their path and to create – or to resolve – a crisis any-
where they want. It seems that any struggle is lost before it begins and the world has evolved from a 
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commonwealth of nations to global totalitarianism, where all decisions are made in the crystal for-
tress of a multinational corporation, affecting entire nations and even intercontinental affairs. With 
their unlimited resources invested globally into cohesive marketing campaigns, big business has all 
the scientific, technological and intellectual advantages in hand.  
 
Only the universal message of the Gospel can counteract the economy of desire. The Catholic 
Church, and all Christians in fact, can stand up to this form of globalisation with their own universal 
economy.  
 
 

III. IT IS WORTH IT TO MOVE 
FROM THE GLOBAL LEVEL TO THE INDIVIDUAL LEVEL 

 
Though the economy of desire is addressed, in theory, to the welfare of the contemporary human 
being, the result in fact is the opposite. Our dignity no longer corresponds to that of a human being; 
we are converted into impersonal consumers. In terms of labour relations, we are no longer even 
workers: we are turned into resources for production.  
 
NSZZ “Solidarność” offers another definition based on the teachings of the Catholic Church: a 
worker is a human being with all of his dignity who seeks an opportunity to earn a livelihood, for 
development and for leisure. A worker offers his skills, his mind and the strength of his hands. Em-
ployers – who are human beings as well – organise their business to gain profit for themselves and 
their shareholders. Profit is the financial expectation of all: workers and employers, owners and 
investors.  
 
When defining the relations between workers and employers, the social teachings of the Church 
speak of mutual responsibility, even mutual care. Speaking plainly, the employer is obliged not only 
to pay fairly and respect his workers but also, according to his ability, to show interest for and sup-
port his workers outside of the workplace, especially in situations of crisis. In turn, workers are not 
only to be fair towards their employer (e.g. not to steal from their work obviously) but also care for 
the company’s business and the employer himself whenever they can. Deliberately working below 
one’s capacity, falling below productivity on purpose, constitutes a violation of this principle. In 
religious terms it would be a sin. 
 
Presently, many such mutual duties have been implemented into insurance systems, regulations or 
enforcement agencies. The core of the matter, however, remains unchanged: that workers and em-
ployers ought to be mutually responsible for each other. 
 
This is idealistic, however. Business without God, business that treats workers as objects, as tools 
and expenses, has no intention to care for its workers. Only productivity, financial results, high 
profits and consumer needs that matter.  
 
 

IV. THE ROLE OF TRADE UNIONS 
 

It’s worth recalling the definition of a trade union according to “Solidarność”: workers who have 
organised in order to create a force that allows them to influence their working conditions. This 
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gives them an opportunity to counterbalance the natural advantage held by employers and to build 
higher standards of employment through dialogue.  
 
That’s the theory. In practice, global corporations have many companies and separate businesses 
within their structures. There are trade unions in many companies but they often operate separately. 
Thus, globalisation also calls for a universal structure of trade unionism. The word “organise” must 
reach beyond a single company, beyond a single country, in order to unify workers vis-à-vis global 
employers. The attempts in this regard, more verbal than tangible,  have been weak so far. This does 
not change the fact that trade unions are the only link between global businesses and its workers. It 
is the only way to influence them from within. 
 
 

V. IS ANY CHANGE POSSIBLE? 
 
The Church has diagnosed the threats of the global economy of desire quite accurately, but this is 
not common knowledge. Trade unions are the only organisations within any corporation that unite 
workers and consumers. In fact, they are the same people. Thus, with a wise, long-term, strategic 
co-operation, it is possible to end the manipulation and degradation stemming from the economy of 
desire. 
 
We should expect the Church to provide us with a deeper reflection, an explanation of this phenom-
enon and a universal doctrine. It is hard to convince anybody to act without raising awareness. 
Trade unions, especially ones with Christian origins, need such conviction to be able to encourage 
their members to act.  
 
This all sounds quite utopian today. Trade unions themselves are not mature enough and they large-
ly act in a dispersed way. The Church does not seem to be mature enough, though the problem has 
been defined. But if we are supposed to look for a counterweight to the global engineering of the 
economy of desire, then there is no other way forward than long-term co-operation. 
 
In terms of force, universal and unified trade unions may constitute a counterweight, and the Gospel 
provides the thought in the form of the social teachings of the Church. Perhaps an appropriate en-
cyclical is required or some form of spiritual retreat or some more attention in homilies. 
 
One thing is obvious: nobody else can do it. A destructive economy of desire will roam and spread  
freely without the involvement of the Church and trade unions, and we will only witness its results. 
 
 
Piotr Duda – President of NSZZ Solidarność 
(on behalf of the President of NSZZ "Solidarność" Piotr Duda, the vice-President 
Bogdan Biś.) 
 
 
 
 
 
 


